< February 1989

The Road Less Traveled ...and the Way Ahead
A Beauty and the Beast Progress Report.

The Second Season began rather quiedy for a -
umphal retum — triumphal that is for 2 series that
was not expected to survive 6 weeks let alone an en-
tire season. CBS aired promos (as they have contin-
ued to doj for each episode and ran elegant ads in
TV Guide, ete.

Very positive articles appeared shortly after the
premiere in both the New York and Los Angeles
Times, The lanter, by Diane Haithman, was repri
in other newspapers around the country es "'Beast’
lovers keep paws off each other” In it, Creator/
Producer Ron Koslow said that this year's stodes
would bring new elements and characters to the un-
derground world: "There's 2 whole civilizatjon
down there, a Utopian world beneath the strects of
New York. Who are they? How did they get there?
What are they doing down there?"

True to his word, "B&B’ did somc cxploring; tak-
ing advan_age of both new swmdio space, and the

dom the tk's been allowing. With
this room 10 stretch, Koslow & Co. expanded the
physical world Below, and more imponantly, dug
still deeper into the very fomm and framework of
“Beauty and the Beast" and television itself. As Ron
Pertman (Vincent) put it in a recent CBS interview
(sce V2#1), creating. .. “shows that test the envelope.”

Critical aeclaim, the 12 Emmy end most recently 3 Golden
Globe nominations have all been an asset. However, some
press coverage in December and Jamuary (not counting
“Sticks and Stones™ favourable reception) has taken on an
omincus tone; Such as, “TV-Guide's" bombshell “Ratings
Update” column on December 31st: “Beast Loges Iis Grip."
In it, David Gunzerath siated that B&B's ratings had slipped
by 16% and “its core audience of women over age 357 was
down by §%. [Happy New Year to you too, Mr. Gunzerath]
It goss without ss\ung that reporting something as fal!mg
will not dy p its Several
readers have seat in this clipping, and many others have writ-
ten 1o ask, “Should 1 be worried 7™

Well... as far as TV Guide's assessment is concemed,
let’s fight statistics with satistics. According to the A.C,
Niglser: Co. and “The Wall Street Joumal" the 22-week
writers' strike has had a “devastating effect on the full TV
season.' Citng thar all of the 17 new shows this season “are
drawing 21% fewer houscholds and 26% fewer woman
viewers."” Not one out of the top 15 shows from last season
has made any gain. [n fact all lost (including the “Bill Cosby
Show') on average, a 14.6% chunk ocut of their rtings com-

.. February Airdates ... as of 1/16/89 -..

2/3 “Brothers” by George R R. Martin,
Diirector: Beth Hillshafer.
2/10 Breempiion:
2/17 "Gentle Rain" by M.M. Shelley Moore
& Linda Campanelli, Director: Gus Trikonis.
2724 “*Orphans” by Alex Gansa & Howard Gordon,
Director: Victor Lobl

*Beauty and the Heast would neither confirm nor deny
rumours that 'the first kiss' will ocour during this episode.

pared 1o the same period last year. So the anicles you've

scen that start with "Beast Losing” or “Beauty Fading” are

not telling you the whole story. They an: lamenting one pro-
gram's poverty withoul even mentioning the indusiry-wide
depression that surrounds it,

But, should you be womed? The official reply from the
CBS press corps is “No." CRS iz {Really) hopeful that the
ratings will get better, They are taking into consideration the
very late scason stan, the hizus that preceded it, the pre-
emptions (network-wide and local] that followed. All of
these circumsiances have taken their wll on B&B's mtings.
The network simply expects to see improvement with Lime,
and they are prepared 1o wail for it. According to multiple
sources at CBS this season is preity much assured, no ‘ru-
mours' to the contrary have besn circulating. “We [CBS)
have got faith in it and we are going to stick with it. [t's the
next season out that's a matter for concern, as it wenld he for
any seies”

Meanwhile. .. the producers have been “gearing up for the
second half of this season” after 2 shom holiday break. Now
it's dawn to dusk to dawn script and production meetings.
“They're enthusisstic, but at the same time it tekes a great
deal of effort.”" All the more since the ides of January felled
half the people in their office with the flu. So... no one at
presstime had time or umph enotgh to comment on any-
thing, and who can blame them,

But, should you be warried? The final decision on

hesth

surveys it does perform better than the average CBS
primetime program. So that’s I think, good news...
In terms of another rating service, Arbitron, it's a
linle different matter; it acwally performs slighdy
under the normal average for CBS primetime shows.,
But neither Neilsen’s nor Arbitron's numbers are
what [ would call mun-away hits. As a resull we
would expect the program to do better than it’s do-
ing 1o continue in its ime penod, ...It"s up to the in-
dividual station whether to choose to telecast it or

Naote: Executive Producers Paul Junger Witt and
Tony Thomas were guoted in a December 20th
"Hollywood Repomer” blurb as having said that
“they believe the show's bes: chance for success
would be in 2 9 p.m. slo." Many fans sgree or have
suggested “Cagney and Lacey's" old haunt a1 10
pm. on Monday nights or, the even more popular
choice, as a replacament for the retiring “Murder
She Wrote” on Sundays at 8 pm. )

Mr. Weldron continued: “The bigger picare is
that if @ program is not perdforming up to snuff na-
tonally then the network may or may not nmove
that program, or change it in terms of its content or
style {aka ‘script-help’], or of course, change the
day andfor time, They have a lot of leeway as to what they
could do. Bu, T think that they [CBS}) feel the program has
got 2 lot of potential and I'm hopeful that reliel will come in
terms of better raung peformance. | don't wart to sound to-
1ally negative about the show, but we think that it’s got to do
better to last for years to come, It's going 1o have Lo atiract
mare viewers."”

If all this about viewers, ratings, and wudience shars,
makes you feel like a grain of sand at the beach — waiting
helplessly for time or ude to add 1o your mulimde — you
are not alone. There is an infant fandom all around you
which is endeavoring to make up in *clout’ what it lacks in
numbers. [ Like the show, we haven't found all our people yet
either. ) But! .. .sheuld you be worried?

Well, lest we forget; February Is *Sweeps Month." A time
when television wkes an accounting ratings-wise —and
cherges the sponsors accordingly, And by spring, the net-
work progr will have f Jated their first 1enative
schedule for next season [which they usually snnounce by
early June). There cannot nor will there be any guarantes
that Beauty and the Beast will be on that schedule.

Now can 1 worry? Go night ahead. .. If worrying prompts
you to seek out every Nielsen box within 100 miles: Be ita
neighbor's. A friend's. A friend of a friend’s. Or someone
else's, located through the want ads. Then make sure it's
tuned to B&B on Friday night In [aet, write me about your

&n episode reaches you'or not rests with vour local TV sta-
tion. At least one area's broad opied wo p pt all but
3 cpisodes of B&B since November 18th, {Onch-l Here's
what another CBS affiliate, Terry Waldron, Program Manag-
er of WRGE in Schenectady, New York, hed to say sbout
Beauty and the Beast from a *front lines" perspective:

“The recent performance [of Beauty and the Beast] has
been above average, at least on our station, as CBS prime-
time programs go. 1 wouldn't call it wn overwhelming mn-
away blockbuster 10 be gite frank, but in the Neilsen rating

priation of a People Meter or TV Diary and I'll tack an-
other issue on 1o your subscription, gretis. The pemson who
bags the most boxes during February gets a free subscription
...and will have hisfher exploits celebrated in April's “Help-
er's Gazetteer,”

Granted the above is meant in jest, but I do think the reali-
ty of the situation is that our favourite series can live by the
numbers or die by them, you takes your chaice. Centainly,
"twould be better to win the ratings battle before
there's a need for war, And I never joke about

subscriptions. Wiltse



Phone-Interview—TJanuary 5, 1989,

From a lofty retreat i
California...

Q: How was your haliday?

A: Well, I'm sl on it, it's great, We took a place up in
the mountains in the snow. You need snow around Christ-
mas. Sunshine and palm trees are wonderful in the summer,
but they're not right for Christmas. So I've got a log cabin
up in the mountains. [t's only an hour and a half from Los
Angeles but it really is delightful. It’s a winter wonderland,
every tree is like a Chrstmas tree. It's wonderful, The snow
is coming down. We gre in a storm at the moment and it's
going to be very, very thick here in the moming, We're go-
ing to be saowad-in and we're not going to be able 1o move
out of here,

©Q: 1 hear your mother came to visit, how is she enjoying

in the s of

it?

A: Yes, in fact, she spent her 92nd binhday with us on
the 19th of December, just the day after she ardved, She'd
never flown before and she had & great time, loved it It's &
12 hour journey from London but she adored it, was wide
awake the whole time. Taking in everything, namrally.
Didn't miss a trick,

She absolutely adores it up here in the snows. I start film-
ing again on Tuesday so we'll be going dovm on Monday,
back to Los Angeles for a few days. We just use this as a
weekend place, basically.

Q: Could the snow make you late for next week's film-
ing?

A: Oh no, if the worst comes 10 worst, I can get a helicop-
ter in to lLift me out. And that's what I'll have to do if it
comes to it

Q: That could be an adventure!

A: All pen of life's rich pattern. ..

1 did the big thing st Chrisimas because my daughter Kar-
en was here, my Mother, and my son-in-law, Alex Hyde-
White, and my wile, Kay, of course.

[Ed. Nole: Acting definitely nuns in the family. A coupls
of Karen's best-loved performances are in “Mary Poppins®
and the “The 3 Lives of Tomasina," Her husband Alex, (scn
of Wilfred?), will be in an upcoming episode of *Newhan.”
Kay 15 also en ectress, most recently co-starring with Roy in
a rather kinky early '80’s version of the "Corsican Broth-
ers"— as Cheech and Chong's mid-wife! ]

1 got the higgest sacks I could find which T filled with all
sorts of goodies for them and I did the whole thing. We went
to Christmas Eve service, Candle-mass; and that was won-
dezful. Then we went to supper aflerwards, We came back
here and eventually after several glasses of eggnog I got
them off to bed. And when they were sound asleep, 1
dressed-up as Santa Claus and I got outside in the snow nun-
ning up and down with jingle bells and things, pretending it
was sleighbells. (Laughter)

Then came in and made sure T woke up each one in tum,
because they'd left me a glass of milk and & piece of cake
you see, which you've got to leave for Santa Claus of course.
And then I went into their bedroom, my son-in-law and my
daughier's, and patted them on the head and made remarks
like "My God, [sniff-sniff}, My God — They've been drink-
g whisky! Left me a glass of milk would they, when
they've had whisky!" {More langhter] Made sure they saw
the red form before he disappeared for another year. And
then we had the sleighbells going up the street afterwards.
Once an actor always en actor I'm afraid. Panicularly a char-
acter actor — give 'im a pair of white whiskers and he'll do
anything. (Laughter}

Q: We had thought at first you were only going 1o
have & working holiday — guest-starring in "“The Equa-
lizez." [The episode, “Trial by Ordeal,” will air on CBS
March Ist.)

Roy Botrice —
ife twith Father

A: Thet's true, yes, I did that and finished up on
Christmas Eve. On Monday, I think it was the 19th of
December, [ was filming on "Beauty and the Beast™
until 4 o'clock and then I caught the ‘Red Eye' to
New York and went simight to the swdio, Stamed
filming the next moming on the The Equalizer with
Edward [Woodward}. I finished on the 23nd and pot
back here for the 24th. Then somecne picked me up
and brought me straight up to the mountains.

It was kind of a hectic week actually. It was sad in
many ways that 1 didn't spend too much time with Michelle
and the baby, Emily Beth [another daughter, & granddaugh-
ter}, because it was a pretty tough schedule.

It was a very tough part for a start and I didn't think T was
very good in it. Tt was the pant of a prosecutor. ‘Control’
{played by Robert Lansing} was on trial, 2 sort of mock-
kangaroo court brought about by the Company, and he was
on trial for treason. It was made quite obvious that he was
going 1o bie executed by the Company if he was found guilty.
He was defended by Edward; and [ was the rather nasty pros-
ecuting counsel,

Q: Sothis is & retum to villainy in other words,

A: That’s it, yes, Well, he wasn't exactly a villain, but he
wasn't exacily sympathetic cither. But it wes a very, very
difficult part becausc'it’s full of legal jargon and one had to
get it right. There wasn't much time 1o leam it because we'd
finish filming and 1 was gening home to Edward's place
around about 8 o'clock. We'd have a spot of dinner and &
couple of glasses of wine. All felt very sleepy and then we
must go and leam our parts for 6 o'clock the following mom-
ing. Well, anyway it was nice to see them, I'm going o do 2
convention in New York in Febroary [See “Convention Up-
date" this issuc), and s0 1'll have an opportunity then of see-
ing them again,

Q: Last year you ded your first iom...

A: That's right, in Denver.

Q: What was it like being on-stage without a script as
"iwere?

A: Foghtening.

Q: Frightening?

A: Because one had reslized there were 5,000 people
there at that hotel and nearly all of them had come to see the
Star Trek people (fellow guests, Michasl Dom and George
Takei] ...and who was this idiot up there that's supposed to
be Father from Beauty and the Beast? They were all science
fiction people basically. The first day when I started my firmt
question & answer thing and the Hiule chat I gave them be-

." . &‘9 :

'-.

fore hand, it ran for about an hour and a quarter. When it
started the house was half empty and by the time [ finished
they were standing at the back, So we had converted quite a
few to Beauty and the Beest by then.

1 did 4 one-hour autographing sessions and still didn't get
through everybody,

One was smazed, because the whole Swr Trek cult has
been going on for umpteen years and yet we were geiting al-
most as much interest and appreciation of our show after just
one season. So that was remarkable for me.

It bodes well 1 think for the future because it does seem to
me that whilst we carry on getting the critical acclaim and
the Emmy and Golden Globe nominations [ don't think,
hopefully, the how is going to go off. [ do think that this
year the writing has been far superior 1o last year. We did
have some very good episodes last year, but I think by and
large all the episodes we've done this year have been much

—— A Specia] Broject —

Did you know that only 10 out of the original 13 episodes
af *Dickens of London™ were ever shown in this country?
The Brtish seral ebout John Dickens and his famous son,
Cherles, sterred Roy Dotrice (in both perts) and aired on
PBS's “Masierpiece Theatre™ in the late "70s, "Brief Lives,”
— Roy's tour-de-force one-men show about the 15th century
diarist (and “religious tell-tnuth™) John Aubrey, was filmed
and broadcast in Australia after a world's record [and stll
champion, sccording to the “Guinness Book"} of 1,700 per-
formances.

Before you start kicking yourself for missing them, not to
mention other television productions that Mr. Dotrice has
taken pert in prior to “Beauty and the Beast” (like "Lincoln”
or “The Caretaker"), know that we may yet have the oppor-
tunity to view the above on national, local and/or cable tele-

A source &t the programming department of the Ans &
Entertainment cable network (A&E) has expressed interest
in airing one or more of these productions —would probably
release “Dickens" with new intros {celled ‘wraps’) to cach
episode by Mr. Dotrice — ald Alistair Cooke! The benefits
to either AZE or the Public Broadcasting System (PBS) for
that matter, in airing material that “ties-in" 1o a *hit’ network
show is obvious. A fact both ks were quick to appre-

ciate. The extra exposure can't hunt B&B either. And who
knows, “Brief Laves" having never been aired in this county
before, might even gamer an award or two,

Want to be a part of this? Both networks are commitied 1o
“giring what the public wants to see in the wey of quality
programming,” But the public doesn't always let them know
specifically which programs. According to A&E and FBS,
they would be MORE than happy to hear what your personal
‘wish list’ is ...and if enough requests are received (and the
‘air-rights’ are available) they will broadcast these programs.
It's all up to you, here are the addresses:

Luey Chudson, Director of Dramatic Programming
Ans & Entertainment Network

555 Fifth Avenuve

New York, NY 10017

*PBS — Cultural Programmng Department
1320 Braddock Place
Alexandria, VA 22314-1698

*And don't forget 10 send a copy to your
local PBS station! )



the Cye of

the Peholder

Does anyone read our letters to
the network? Do they even get
through? Do they do any good?
In hopes of answering your
questions here's a “Pipeline”
interview with Ray Faiola, the
new Director of Audience
Services at CBS:

Q: Pipeline readers have been
asking whether sending mail to
you does any good. Could you
tell me what effect the volume of
mail you receive has?

A: It has many effects as far as
our being able to get an
impression of individual
letter-writers’ reactions. However
organized letter-campaigns do not
have an effect because usually
they identify themselves very
easily and they really cancel
themselves out as far as
according a certain weight to the
volume of mail. We pay more
attention to individual reactions,

Q: So the content of the letter
really does make a difference?

A: Absolutely. And that's not
just a matter of your newsletter
advocating a certain turn in the
storylines or something. If you
were to send out a newsletter that
said, “Look folks, write to CBS
and tell themn we'd like to see
more personal involvement
between the two main characters,
but be sure to phrase your letters
individually.” Even when people
do that, when you have 2,000 or
3,000 or 20,000 people all writing
in with the same request, the
phrasing may be individual, but
it's really identified very quickly
as a letter writing campaign.

Q: I think my readers are more
interested in a 3rd season.

A: Idon't think you have
anything to worry about there,
quite honestly. It is doing very
well and we're very pleased with
it. We recognize very strongly
that there is not only a following,
there's a devoted section of the
public out there that is interested
in every aspect of the program,
much like your readerspli(‘)m sure.
But also the program does have a

lot of support from the general
viewership. From people perhaps
more casual viewers and more
casually devoted, but they are
regular viewers nonetheless. So
the show is being supported very
well at this point and I really
don't think there's too much
worry about doing a third season.
Cur job at this pomnt 1s to support
the shows that aren’t doing well
and garner support for the new
programs that we also have faith
in.

So, I would say as far as your
readers are concermned, we are,
always interested in their
reactions when they watch the
program —things they notice,
things they pick up on, things
they’d like to tell us; we are
always interested in what they
have to say. My office publishes
various Teports o our senior
executives so that they do get to
know, not only the amount of
mail that we get, but the quality
and the content of the comments.

The most important thing is that
individual comments, individual
thoughts, individual ideas are
always welcome and appreciated.
As far as letter writing
campaigns, [ think they probably
do less good than the campaign
organizers imagine. Unless there
is a situation where there is a
program that through press
reports or whatever is publicly in
danger of being canceled —not
just marginal speculation.

Q: My readers have been really
worried about press reports of
low ratings lately, it seemed
better to suggest that they write
letters rather than just wring their
hands.

At T'll tell you something quite
honestly. Our program decisions
really are based for the most part
on the ratings services. We don't
make decisions based on letter
writing campaigns. For one thing
there is always lag ime with
letters and decision-making.
Also, there really is no agreed
upon scientific formula that can
be assigned to a correspondence
letter. In other words, no one has

come up with the actual
determination that 1 letter
represents 5,000 viewers, or
1,000 viewers, or 10,000 viewers.

Until the networks and all of the
research services come up with a
proper determination it's difficult
10 make programming decisions
based on letter-writing.
Especially when the letter-writing
is organized, because what that
does is just highlight a group of
viewers. Let’s say you have
20,000 people write-in. That’s
20,000 letters that are instantly
recognized as organized. You
have to bear in mind that there
are, conservatively, a potential 30
million viewers out there that
mighi be watching that time
period. So the letter-writing
campaign really doesn’t respond
to the actual situation.

Q: S5 whai @ you more
interested in seeing?

A: What we're more interested
in is genuinely constructive
feedback. Interesting comments
that we then pass along to our
executives, also to the producers
of the program. People who
watch the show reacting to what
they see, not necessarily reacting
to what they'd like to see, but
reacting to what we do with the
program.

Q: Can you give some assurance
that when pecgle write in it does
do some good?

A: As far as general
correspondence, if people want to
write to us regarding the program,
or any program, for whatever
reason, we read every letter that
comes in here. Either by actual
comments or statistics we convey
all that information to various
people in the company. And it
definitely does serve a purpose
and it does do good in that way.

But there is definitely a broad
distinction between people
writing in individually and in
organized campaigns. What
doesn't carry a lot of weight is
organized campaigns. They call
arention to Lheg:!sff\fes
immediately, as cleverly
disguised as they may often be
{laughter} —we’ve been in this
business too long. Unfortunately,
the enthusiasm of the relative few
seldom outweighs the inevitablity
of the majority {of the many} out
there in Neilsen land.

00000000000 00000000000000

With thanks 1o Mr. Faiola for the
information, that was the end of a
very illuminating interview. OK,
so our letters gre received, read,
tallied. digested, and processed
—then passed along for the

network brass and B&B's
oducers to make a meal of.
mm. [t is also obvious that our

aim is not served if the letters we

write are dismissed as the product
of “the relative few.” {Sounds
like a good T-shirt or club name,

“Member of the Relative Few

...and proud of it.”}

So, here are a few rules of thumb:

1) Always write to the same
address everybody else does,
simply:

CBS
51 West 52nd. St.
New York, NY 10019.

2) Do not write Beauty and the
Beast on the envelope or it will
simply be forwarded to the
production office. If you would
like to write to someone directly
connected with the show, write to
the address below. It's quicker,
though mail to the show's stars is
usually routed from there to the
actors’ managers or personal
secretaries {this is not the stage
set address}.

Beauty and the Beast
Production Office

956 North Seward
Hollywood, CA 90038

3) Never write to anyorne
specifically at the nerwork
—unless you can mention that
you saw that person’s name in the
E"enera] gress. Using 'Attention:

r. So & So' from any address
list or fan publication 15 a dead
give-away.

4) Never mention any affiliation
with fandom. You and [ both
know that you don't need to he
prompted to write a letter about
B&B. Campaign, what
campaign?

5) Always take an expert’s
advice, in this case Mr. Faiola's
Do not write because there has
been a ‘call to arms’ for vou w do
so, write only when you have
something to say ...and be
specific: About last week s
episode, A scene, Vincent's
hairstyle, or Don Davis’ music
Anything about which vou have
an actual, honest-10-God
constructive opinion. If vou
absolutely must make mention of
the fact that you are loyal. just
remember that they will not be as
interested in hearing that vou are
a fan, as how you became one

These guidelines can also he
applied to writing to the press or
sponsors.{2



the Sress..

Have you ever been ribbed about
being a “Beauty and the Beast™
fan? Does it tend to be
something you don't mention
when you meet people for the
first time?

Not surprising, The problem, I
think, is one of public image,
though pigeon-hole would be a
more apt description. Many times
ads, press coverage and/or
interviews don’t quite settle on
whether B&B is vegetable or
mineral, so they emphasize
animal. As one Pipeline
subscriber put it, “All they ever
ask about is sex... it reflects on
me as a fan ...It's a linle
insulting, know what I mean?
...like being made out to be a
‘hormone on legs' or something!”

It’s true that people who never
watch “Beauty and the Beast”
have an altogether different
impression of the show and its
‘loyal following.” When you
explain ‘Remantic Era’ and they
respond ‘Harlequin Romance,’
you know you're not on the same
wavelength. Self-avowed realists,
particularly, dismiss the whole
premise of a utopian world Below
as more soft-headed than
soft-hearted. One viewer spoke of
being stuck in a dark, damp,
smelly section of Lincoln Tunnel
(in NYC) during rush hour when
her companion suddenly
exclaimed, “THIS is where you’d
like to live?!” An argument
ensued —the companion’s poetic
license having obviously been
revcked yeare hefors,

My favourite example of the ‘Bah
Humbug' type however, is a
newspaper columnist, who,
having watched just one episode
(and written a scathing review),
called on Kimberly Hartman of
the “Helper’s Network”
afterwards for more information
—he wanted to know why
ANYONE would want to watch
this series! ...This is what we are
up against.

And this is what we can do about
it. You guessed it, pen in hand
again! Look back over the
various press or video clippings
you've collected about B&B.
You'll notice in many of them an
“angle” —a quick, easy hook that
the writer/interviewer has used to
hang the main idea of his/her
piece and draw you in to reading

about it. It's a catch-all phrase oft
repeated, like the term
“sex-symbolism,” or it's right in
the headline, as in the case of
“Sticks and Stones” coverage:
“The Sound of Silence;"” Or
“Silence is Beautiful on Beast.”

Imagine the headlines you would
like to see about Beauty and the
Beast. What would be the angle?
And don’t forget, people like to
read about people. It’s called
human-interest. Can you put into
words how you feel about B&RB?
Is there a story behind it?

What kind of a person are you
anyway, that you can enjoy
watching a show like Beauty and
the Beast?

Answer any one of the questions
above (as succinctly as possible)
and you have an idea for a
personal press release. Send it to
any or all of the addresses below
and you’ve done part of the
reporter’s homework. And just
maybe you'll see a version of it in
print. Add your phone number as
well, and you may see your name
in print too. {No promises, but it
has happened before. )

Newspapers:

David Holmstrom,
Feature Editor

Christian Science Monitor
One Norway St.

Boston, MA 02115

The Boston Globe,
Entertainment Editor
Boston, 1A 02115

Daily News,

George Maksian-Inner Tube
220 E. 42 St.

New York, NY 10017

Jeremy Gerard, TV Editor,
The New York Times

229 W. 43rd St.

New York, NY 10036

The Miami Herald,
Entertainment Editor

1 Herald Plaza

Miami, FL 33132-1693

The Village Voice,
Entertainment Editor
842 Braodway

New York, NY 10003

Chicago Tribune,
Entertainment Editor
Chicago, IL 60611

Monica Collins c/o USA Today
1000 Wilson Blvd.
Arlington, VA 22209

Los Angeles Times-
Entertainment Editor
202 W.1st St.

Los Angeles, CA 90053

Diane Haithman

c/o Los Angeles Times
202 W.1st St.

Los Angeles, CA 90053

Michele Greppi,

cfo New York Post
210 South St.

New York, NY 10002

Magazines:
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Granted it's hard to appreciate the
'Noid when he suddenly makes a
rude appearance at the worst mo-
ment, but it's the pizza he's sell-
ing ...that you buy ...that pays
for the advertising ... that pays the
network ...that buys the episode
...that Win-Thomas offers for
sale,

Unlike ads in a magazine or
newspaper, where the publisher
can say with certainty a product’s
message will be seen by X num-
ber of subscribers, plus X number
of newsstand readers; the network
has only the ratings. Accurate or
not, those numbers are the closest
thing they've got to a specific in-
dication of how many people will
see a product’s ad. That's not to
say other factors don't contribute
to programming decisions, as a
recent study in the Winter '88
“Journal of Broadcasting and
Electronic Media” pointed out,
“Numbers alone may be mislead-
ing in the case of programs gener-
atng a key demographic audi-
ence... A myriad of nonratings
factors influence program-
mers..."” listed among them were
*“...pressures from corporations
and advertisers...”

Advertisers on both the national
and local levels can and do re-
quest airtime during a particular
program. To quote a local affili-
ate’s programming manager:
‘‘Sponsors buy advertising based
on delivery of households and
based upon delivery of certain
demographics. If a program does
attract a specific demographic
that is the target audience —the
target customer for a particular
product— they may buy advertis-
ing during those particular pro-
grams. There have been some nc-
casions where people expressed a
desire to have their ads in the
Beauty and the Beast slot by
name, as opposed to just asking
for a program which had certain
demographic performances. To
some extent that's true of other
programs, but it's not really the
norm — at least on the local sta-
tion level.”

Whether we as individual consu-
mers can affect this decision-
making is by no means certain,
but it is worth a try. Here is a list
of the makers (they hope) of the
cereal in your cupboard, the rem-
edies in your medicine cabinet,
and the car in your garage. It 1s
also a portrait of you through
what the advertising experts think
you will buy, Here is one of
B&B's hidden strengths ...and
the sponsors think they know you
well enough to bank on it.

As with the networks, simply
writing to an address below and
saying, “Thank you for sponsor-
ing Beauty and the Beast,” may
actually be counter-productive
because it will have ‘campaign’
and therefore, ‘relative few’ writ-
ten all over it. Again, the idea is
to be indicative of a majority of
millions rather than a minonty of
loyal thousands.

Ok, I hear you, your letters to this
editor speak of discouragement
and frustration —of never getting
replies, of never knowing even
whether your missives are read.
The list below was compiled
from 3 different sources, one of
them {from Darlene Sullivan of
Milwaukee, W1} included compa-
nies that “responded enthusiast-
cally” and/or with coupons worth
§58, well, ¢¢¢ {see addresses
marked with asterisks*}.

But it’s not for the replies that we
write, just as there can be no set
wording for approaching a spon-
sor with our albeit ulterior motive
of soliciting their support.

You know, [ think you will even
enjoy watching the commercials
when you look at them with a
view toward making comments.
Imagine the possibilities...
Double entendre? How 'bout
thanking Playtex for their, ah,
heartfelt

Debate? Are Wendy's hambur-
gers TOO juicy?

Praise for the unsung? Did you
ever call out for a Domino's pizza
during the worst storm of the year
...and when it came 10 minutes

late, not have the heart to ask the
weather-weary boy to take off the
$3. bonus offered when delivery
wasn't made within 30 minutes?
Gratitude? The February issue of
“Pipeline” could not have been
written or published without the
significant aid and succor of
Comtrex cold tablets. { As anyone
treated to my involuntary Donald
Duck impressions during the past
month can artest. }

Thanks go to Darlene Sullivan;
Lois Caton of the “B&B Advo-
Cat Club;” & Kimberly Hartman
of the “Helper's Network;" for
their work on this list.

ACE HARDWARE
2200 Kensington Ct.
Oak Brook, IL 60521

ACTIFED
Burrows Wellcome Co.
Research Triangla P NC 27700

ALPO PET FOODS, INC.
P.O. Box 2187
Allentown, PA 18001

AMERICAN CHICLE CO.
201 Tabor Rd.

Morris Plains, NJ 07950
(Certs)

*AMERICAN HOME FOOD
PRODUCTS, INC.

685 Third Ave.

New York, NY 100174078
(Chef Boyardee products)

AMERICAN PETROFINA
MARKETING, INC.

P.O. Box 2159

Dallas, TX 75221

(Fina Gasoline)

ANACIN
Whitehall Laboratories Inc.
New York, NY 10017

ARRID

Carter Products Div. of
Carter-Wallace Inc.
New York, NY 10153

BEECHAM, INC.

P.O. Box 1467

Pittsburgh, PA 15230
(Calgon Mild Bath, Massengill
Douche)

BLUE DIAMOND ALMONDS
California Almond Growers Ex-

c e
Slg:a‘imenw, CA 95808

BOYLE-MIDWAY
685 3rd. Ave.

New York, NY 10017
(Woolite)

BRAUN INC.
66 Broadway, Rt. 1
Lymnfield, MA 01940

Bristol-Myers Inc.

345 Park Ave.

New York, NY 10022
(Comtrex, Excedrin, Nuprin)

BURGER KING CORPORA
TION

7360 Kendall Dr.

Miami, FL 33156

C & R Clothiers
8660 Hayden PL.
Culver City, CA 90232

CAMPBELLS SOUP CO.
Camden, NJ 08103-1701

*CHEVROLET

P.O. Box 7047

Troy, MI 48007-7047
(Chevy §-10 pickup truck)

CLAIROL INC.
1 Blanchley Rd.
Stamnford, CT 06922

COKE COLA ENTERPRISES
Los Angeles, CA 90021

*Colgate-Palmolive Co.
300 Park Ave.

New York, NY 10022-7499
(Colgate toothpaste)

CREAM OF WHEAT
Nabisco Brands
East Hanover, NJ (7936

DIMETAP
Consumer Products
A H.Robins Mfg.
Richman, VA 23220

DODGE
P.O.Box 1718
Detroit, MI 48288

*DOMINO'S PIZZA INC
30 Frank Lloyd Wright Dr.
Amn Arbor, MI 48106-(8997

*DOW CONSUMER PROD-
UCTS, INC.

P.O. Box 368

Greenville, SC 29602 016X

FINESE, INC.
1556 N. Kostner Ave
Chicago, IL 60651

FOLGERS COFFEE CO)
P.O.Box 2048
South San Fransico, CA “iiix?

FRUIT OF THE LOOM INC
1 Fruit of the Loom Dr
Bowling, KY 42102

FTD

29200 N. Western
P.O. Box 2227
Southfield, MI 48037

FUJI PHOTO FILM L'SA
350 5th Ave.
New York, NY 10118



*GENERAL FOODS, INC.
250 NORTH ST.

WHITE PLAINS, NY 10625
(Jell-O)

*H.J. HEINZ CO.
P.O. Box 57
Pittsburgh, PA 15230-0057

*HELENE CURTIS, INC.
325 N. Wells St.
Chicago, IL 6061047 13

HONDA

Auto Advertising Dept.
100 W. Alondra
Gardena, CA 90247

ICAN'T BELIEVE IT'S NOT
BUTTER

Lever Bros. Co.

New York, NY 10022

J.C. PENNYS CORPORATE
OFFICE

12700 Park Central

Dallas, TX 75221

JHIRMACK
Pan Tresse Inc.
Westwood, MA 02090

*JOHNSON & JOHNSON
PRODUCTS, INC.

199 Grandview Rd.
Skillman, NJ 08558
(Reach Toothbrush)

K-MART
3100 Big Beaver Rd.
Troy, MI 48084

*KELLOGG CO.
P.O. Box 3599
Battle Creek, MI 49016-3599

*KRAFT, INC.
Kraft Court
Glenview, IL 60025
(Velveeta)

*L'EGGS PRODUCTS
P.O. Box 2495
Winston-Salem, NC 27102

LOUIS RICH CCMPANY
1035 W, Kimberly Rd.
Davenport, [A 52809
(Chicken products)

*MARS, INC.

Backer Speilvogel Bates, Inc.
405 Lexington Avenue

New York, NY 10174
(Snickers Bar)

MARTINI & ROSSI
Bacardi Imports, Inc.
Miami, FL 33137

*MCDONALDS CORP.
1 McDonald'’s Plaza
Oak Brook, IL 60521

MEDIPREN

McNeil Consumer Product Co.

Fort Washington, PA 19034

THE MENNEN CO.
Morristown, NJ 07960

 (Lady Speed Stick)

MILLERS OUTPOST
2501 E. Guasti Rd.
Ontario, CA 91761

OBSESSION
Calvin Kline Cosmetics
New York, NY 10022

ORVILLE REDENBACHERS
Beatrice/Hunt-Wesson Inc.
P.O. Box 4800

Fullerton, CA 92634

OSCAR MAYER
Consumer Center

Oscar Mayer Foods Corp.
Box 7188

Madison, W1 53707

Parke-Davis

Consumer Health Products
Div. of Warner-Lambert
Morris Plains, NJ 07950

(Benylin)

PILLSBURY CO. 1986
Minneapolis, MN 55402-1464

PLAYTEX FAMILY PROD-
UCTS INC.

P.O. Box 1400

Dover, DE 19901

Pepsi-Cola Co.
Anderson Hill Rd.
Purchase, NY 10577
(Diet Pepsi)

PIZZA HUT
3848 Sepulveda Blvd.
Torrance, CA 90505

*Proctor & Gamble

Box 599

Cincinnad, OH 45201-0599
(Always, Dawn Liquid Detergent,
Downy Fabric Softener, Scope
mouthwash)

Q TIPS

Consumer Affairs Dept.
Cheseboush-Ponds Inc.
33 Benedict PL.
Greenwich, CT 06830

RB. Furniture
2323 S.E. Main
Irvine, CA 92714

RED LOBSTER
6770 Lake Ellenor Dr.
Orlando, FL. 32809

*5.C. JOHNSON & SON, INC.
1525 Howe St

Racine, WI 53403-5011

(Brite Floor Polish)

SEARS ROBUCK & CO.
13330 E. Telegraph
Santa Fe Springs, CA 90670

STOUFFERS FOODS
29800 Bainbridge Rd.
Solon, OH 44139

SUBARU OF AMERICA
7040 Central Hwy.
Pennsuken, NJ 08109

SURF
Lever Brothers Co.
New York, NY 10022

TEXIZE

P.O. Box 368
Greenville, SC 29602
(Spray and Wash)

*THOMAS J. LIPTON, INC.
800 Sylvan Ave.

Englewood Cliffs, NJ 07632
(Lipton Iced Tea)

TRIAMINIC
Sandoz Consumer Health Care

Group
Parsippay, NJ 07054

WARNER-LAMBERT CO.

201 Tabor Rd.

Morris Plains, NI 07950
(Dentyne, Listerine mouthwash)

WEIGHT WATCHERS INTER-
NATIONAL

800 Communmity Dr.

Manhasset, NY 11030

(Grand Collection Ice Cream)

WENDYS
17890 Castleton #110
City of Industry, CA 91748

WHIRLPOOL
2000 U.M.M. 63 North
Vinton Harbor, MI 49022

WRIGLEY
Wm. Wrigley Co.
Chicago, IL 60611

9197 Anyway, the dis-

cussion has all
gotten much too serious. This tril-
ogy was not meant to be a course
in '‘Combative Correspondence
101." Think of writing the net-
work, press, or sponsors as an op-
portunity for fun. A challenge.

As so often happens 'they and
them' always turns out to be ‘we
and us’ in the end —even the
largest corporation is made up of
people. And you can either make
their day or add to the drudgery.
There are things that even a mi-
nority has in common with the
majority and they are all human.

Address your thoughts to the sec-
retary or the guy in the mailroom
that will be the first o read your
letter, share with him/her a Linle
observation or some experience
you've had connected with the
show or a company product by
all means at least mention Beaury
and the Beast}.

And there is an added reward,
with all this practice, you'll find
it easier and easier to express
yourself. But above all, this is a
golden opportunity to vent a little
of that creative energy that we all
too often share only with each
other or a letterzine. Q




beter I think, I think "Stick and Stones” —I've only got one
tiny scene in it. But Terrylene is an absolute delight,

Crtically the show is very well received, 1t's a show that's
very well thought of by people whao think a bit —the literate
side of our community. But unfortunately, it's not getting the
ratings that it got last year. We never dropped to the 50's last
year and we were st 52 today ] see. But then that was a re-
peat last week, if you remember,

And we've had & couple of pre-emptions. People get intn
the habit of watching s panicular show and if you deprive
them of that for a couple of wecks then they get out of the
habit. It's very easy 10 lose that hahit and probably switch on
to asiother show instead, Tt's & great pity when they pre-empt
but T suppose they have their reasons for it.

I thirk from here on in for the rest of the season hopefully
therz won't be too many pre-emptions and T think the figures
should build from now on. I hope so.

Q: Sothe ‘Back 9," are not threatened?

A: The Back 9 are not threatened because we've already
been contracted for them, all of vs. We were contracted for
22, unlike last year when we were contracted for 13 with the
possibility of a Back 9 and there was a hiaws while they de-
cided whether we were going to do 2 Back 9 or not. We sc-
tually know our finishing date for the 22, which is May the
5th. So it's pretty definite that we shall finish the season, [
just hope that the figures improve and we make sure there
are other seasons,

Q: What do you think of this season so far as s whale?

Ar I stamed off wonderfully well for me. The firmt fve
episodes [ had 3 wonderful pans, in “Dead of Winter” And
in "Ashes, Ashes" —natumally I had 2 good part in that.

1 was very hopeful that they were going to concentrate
more on the Underground world. But the last 5 shows have
nct been frightfully good pants for me. 1 just hope that they
stast warming up again 1o the idea. What happens is that they
seem not 1o use their regulars as much as T would like them
to. When I wrote my episode (and I've written another epi-
sode which [ don't think they've accepted), in both episodes
[ tried to use 21l the regulars. All the Marys and everybody.
And now we've got peorile like Rebecca and William which
[ried 10 use and to try ta weave a story around them. And if
there has to be a guest ertist, then the guest atist has & com-
paratively small pan.

But what has been happening recently, and you will see
this more and more in the next month or so, is that they get
some guest artist in to play a huge leading role and the regu-
lars —epan from Cathedne and Vincent, they have to be in-
valved obvicusly. But the regulars have very minor roles.
Mouse, Pascal end all these people have practically nothing
to do —including Father, I do wish they would sort of make
it 50/50, and half of it would be Aboave ground and half of it
Below in the Tunnels. We still haven't exploited those Tun-
nels to the limit yet. There are many, many stories to come
out of them.

The sort of thing that wocld happen, there was this epi-
sode about this boy (“Fair and Perfect Knight"} and 1 re-
member in the first scene that 1 had with him I had these
fond farewells and I had to say, “God bless you, and look af-
ter yourseif and I wish you luck," because he'd been down
there forl6 years. But I'd never seen him before! Suddenly
art the first take 1 said “God I'm going to miss you, and 1 do

you will do well in this, and God Bless you and it’s
Bean wondérfld knowing you™ And all thar. And 2t the end

of this thing I tumed “round to Ren {Periman) and said

“Who the hell is he? What's his name?” Suddenly one's em-
bracing these people that onc's supposed to have known all
of one’s life, And that's what happens when you get these
guest-siars in. They write an episode which has really noth-
ing st all 1o do with the characters on the show.

1 ol very peeved with the last episode we did. A. 1 had
acihing 1o do and that always annoys me. B. what T had to do
was totally inaccurate. It was abowt 2 chap thet some 16
years age had a drunken dnving accident and had killed &
child. He had broken from his confinement and sought ref-
uge down in the caves and Father knew about this and Father
befriended him. He realized he was a reformed c} and

ee wenmm....== TAPPINGS -....==..~...

* "Beauty and the Beast” has been nominated for 2 “Golden Globe” for best series, es has Linda Hamilton for
lead actress and Ron Perlman for lead actor. The awards ceremony will be on Jamuary 28th. Watch for local broad-
casts of the event on the 2%th or sometime during the following week.

+ “Viewers for Quality Television™ has voted B&B a "Quality Show' and have just added it 1o its prestigious
‘Fully Endorsed List." And speaking of quality, Donna Davis® well-written aceount of visiting the studio this past fall
is highly recommended ...and can be found in VQT's December/Tanuary newsletter [back-issues of which are sull
available for $2.00). Membership in VQT is $15.00 to: P.O. Box 195, Fairfax Station, VA 22039,

* THE poetry album is now in post-production, all Ron Perlman's readings having been recorded. One new wrin-
idle is that, "There is 2 single being recorded, that still has to be done.™ {11} Capitol Records will be handling the dis-
Lribution, but it Jooks like it won't make it to the stores till March, Be patient people, you know it'll be worth it.

* And how is you-know-who these days? Mr. Perlman’s personal manager says, “He's so overwhelmed with the
mumber of hours that he's working that we are doing very little in the form of press. ...He is doing fine. The hours are
difficult and he doesn’t know how he does it, but he mansges.” He is now also a published writer, having just dene
an editorial about the NY Yankees, entitled *“The Fan," for “Inside Sparts” February issue. After giving George Stein-
brenner 2 proper lambasting and then congranilating the World Series-winning LA Dodgers, he finished with, *T tip
my cap to the players who take the field every day and who in the face of had slumps and bad press and bad Juck sre
still good enough to be major-leaguess. To those ertists of the diamond, I am a dedicated and lifelong fan." You know
Ron, I think your fans feel the same way.

* January 5th was a banner day for television coverage as Terrylene made guest appearances on “CBS This Mom-
iny," CNN's "Showbiz Today,” and “E; i Tonight." Prod Howard Gordon and Alex Gansa were also
interviewed during the broadcasts about the ground-hreaking episode they had written, “Sticks and Stones.”

* In closing, Terrylene would like a last word {see her interview in V2#1} shout her character Laurs in that Janu-
ary 6th episode: “After the work was done [ was having a conversation with Bob (my boyfriend) and I realized that T
should have done the ending diffcrently, | wish my lines were different in relating to “Jerry.' T should not have said
that line because Laura is really going to nowhere. She doesn't know who she'll see, She doesn't know what will
happen. She just knows she has 10 walk ahesd. And 1 feel that this particular line made the audience think that I'm
going to someone, 1 think it's imponamt that the audience sees that I am not going to anyone. [ am going to know me

courage tn just go.”

and [ am going 10 go shead. [ wish that line were changed so that the audience would really feel my alonencss and

had to do the scene and you will see the scene eventaally.
But, I mean there we are, we've had Russians down there,
we've had all kinds of people down there. Young prosttutes
who are | and we've befriended them without ever
questioning the fact that they would jeopardize our safety
and yet this poor guy has been down there 1otally reformed
for 16 years, got & wife and kid, and there's s baby I'm rock-
ing in the crudle and I'm saying, “Get on up there and give
yoursell up to the police!”

Sometimes new wrilers have been brought in, that don't

for the last 16 years he hasn't had a drink. And not only that,
but he's brought up & family. He's got married down there 1o
4 girl in the caves and he's got a baby, a little, tiny, baby in a
¢radle, Because he's been spotted up above, Father says that
he is afrid for the safety of the community and he has 10
give himself up. This was totally un-Father-like you know. 1

é d the ch of Father, or Vincent. The gentle
Vincent was saying things like, “Cathy tclls me, 25 it's your
first offence, [laughter] that they might not give you the
works." And that was the only kind of sympathy he was get-
ting from us. Having lived with us for 16 years.

Geaorge Martin is wonderful and Alex and Howard are ab-
solutely brilliant and of course Ron Koslow is always spot

or. But cccasionally they get new people in who write epi
sodes or sell episodes. They pitch an idea to Ran Koslow and
he'd say 1 like that, would you like 1o write it?* And if it's
good enough then they accept it. Because they've got a lot of
slots to fill. But not always, | think, do they fully underetand
the charicters they're dealing with.

Q: Has Durrell Royce Crays, the fellow that wodked on
“Ashes" with you, stayed on?

A: No, A great pity because 1 thought he was wonderful.
Such 2 good writer and I'd love to work with
him on another episode because he so im-
proved on my writing and my story, He was
absolutcly wonderful. And I've never met him!
1 would submit something and he would sub-
mit something and jonally the twain
would meet. Basically, they brought my stary-
line and he wrote the screenplay, it's as simple
as that

Q: It's said that everything that’s done in
television is done so quickly that there's no
way to preconceive anything very much, from
the cameraman to the actors it's always done
with a kind of professional intuition. Do you
agree with that?

A:  Yes, I think so. The intuition comes
from knowing your character and you know in-
stinctively when you are given words that do
not fit your character. Invariably it's 100 late to
do anything about it, because you get the script
& day or two at the most befure you stan film-
ing. And if you start throwing & cat amongst
the pigeons at that stage and say "1 think this
scene ought 10 be re-written” they're not terribly polite to
you actually. Ron, of course, has & great deal of sway be-
cause he has 10 carry the show. And I've just heen given to
understand that the show was actally written for Linda,
therefare both these people have remendous sway,

We are all desperate for the show to succeed All of us
connected with it. We want it to succeed and we want it to
un as long as possible and want to maintain as high a stan-

dard as possible. So, I think we should be sllowed

Right Opposile: Father st his pensive best,

Front: Lena (Katy Boyer) and Vincent (Ron Pelman) at the waterfall in “God Bless the Child.”
Left Opposite: Roy Dotrice, not looking the least bt frightened, at the Denver “StasCon 12" convention, September 25, 1988,

Above: Roy Dotrice and Edward Woodwand visit with daughter and wife, Michele Dotrice Woodward, an “The Equalizer” sec.
Michele also guest-starred in “Heartstrings,” an Equalizer episode that sired during the serics” 2nd season on December 17,1986,

our little gripes. I suppose if everyone pitches in to-
gether then it b an impossible situati

Q: Something done by committee.

A: [Alaugh) Right.

To be Continued Next Issue...




215-2352 or (213) 645-5098.

veem wummen== CoONVENtion Update -....~...~...

Roy and Kay Dotrice are confirmed as guests (by phone as oppossd to in writing), along with Writer/Producer
Howard Gordon (tentatively) for the February 25th Creation Convention at the Penta IHotel in New York City. For
more info send & SASE to: Creation, 145 Jericho Tumpike, Mineola, NY 11501, Or call: (516) SHOWMAN,

The Advo-Cats, a new B&B club in Southem Califormin {dues are $5. a year], is looking for voluntesrs to help orga-
nize their events at the June 30-July 4th WesterCon at the Anaheim Marriott. For more info about the ADVOCATS
and/or WesterCon send & 25¢ stamp 1o: Jackie Watson, 5330 Arbor Vitae, #107, Los Angeles, CA 90045, Or call; (213)

The Helpers’ Gazetteer

CBS had been suffering from “'a palpable mood of despair
after record low ratings,” according to CBS-Bmadcast Group
President, Howerd Stringer. But relief has come, literally,
out of lefi-field, Mr, Stringer, in recent press reports, credits

2 $1.1 billion dollar major-league baseball contract with a

new l'eehng of "confidence and progress” a1 the network —

chief Kim LeM as having

his *full suppun » {Rcml:mbct him? It was his idea 1o do a

scries based an the Coctesn film.} No mention was made of

Bé&B, or the Frday 2t 8 slot, s being a “trouble area” as far
s the network was concemed. Whew ... praise by omission?

Stringer emphasized that "What audi weant is stabili-
ty," and also referred to the current fad of “trash television'
as "the dark at the end of the wnnel." He made it quite clear
that CBS will have none of it. Kudos! It should be remem-
bered that the *suits’ at CBS are also on our team ...and
sometimes you can be proud of them, too. And besides, eve-
ryone is a potential Helper.

Taking Stockinanlidea..

One of the most novel ways of Helping to support Beauty
and the Beast came to this editor from J D.Watson [of the
Advo-Cats}, who feels thal “in the world of the real, nothing
talks lovder than money!” Her idea is to buy stock in either
CBS-TV, Republic Pictares, andfor the sponsors of B&B —
lesting them know in the process why you have become s
stock-holder.

Lacking into this T talked to a local E.FHutton rep

commission, Frankly 1 am ow of my depth in this depan-
ment.

Ruling out the distant possibility of becoming pan of a
voting majority, this would make for kind of an eapensive
gesture. Was it Rostand's Cyrano who said *But oh, what =
gesture!” Getting a dividend check from a television network
every year might be a unique pleasure. Not 1o mention be-
coming a Helper as “twere to the  very nctwork/distributor/
sponsors who bring us B&B. Any financial professionals out
there like to advise Pipeline’s readership on this?

“Binadraams”

This nicely titled bi-monthly fram SOBAB, the “Suppon-
ers Of Beauty And the Beast,” contained a very interesting
imerview with Ron Koslow in its January/Fcbruary issue.

A f ion, SOBAB [not unlike
the "Hulpcr 8 ch.wotk“}. is dueclly involved with “promot-
ing the literary and musical aspecis of the show. i.e. working
with the A Library A m, N i Education
Association, Project Literacy U.S., and the Library of Con-

gress” ‘Read More About It' program,” according to Presi-
dml Dianne Hellecling.

The berst d with the B&B activities
at StarCon '88 in Denver this past September and holds
monthly meetings in the Denver area, They are not restricted
1o the tegion by any means however, as they already have

ional
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tive —is cverybody listening? It tums out that buying stock
is actually quite casy, just call up a broker (no, it can't be
done directly) and open an account. The only snag is that
when buying those one or two token shares you get to pay as
much as a 20% commission charge, upping the prive of CBS
siock, for instance, 10 over §190, a share! The EF.Huton
rep. then suggested funs could pool their resources into an
‘investment club' that could buy mere stock for less of 2

*Subscriptions to “Pipeline” are $10.00 for six
issues ($16.0verseas-airmail, $12 Canada},
payable 1o the Starving Artista Workshop, 186
Western Ave., Albany, NY 12203-1227. Back
Issues of Volume | Numbers 1 through 7 &
Volume Il Number 1 are still available for §1.75
each (Vol. | No,6 — pholocopies only]. Quantity
discounts available, Dealer inquiries welcome.

members world-wide.

Memberships are $7.50 per year to IND, L1d, P.O. Box
460658, Aurora, CO 80015-9998. Or for mare information
send 2 SASE 1o the address above.

-

Special thanks go this month to Deb Hense and the staff of
the “Beauty and the Beast Intemational Fan Club”
[Membership is $10. to: P.O. Box 2185, Cedar Rapids, TA
52406-2185) for generous helpings of elbow grease and
buming of the midnight oil —spent helping leunch the “3rd
Season and Special Project” campaigns,

*Fellow Editor/Publishers: Please fesl free 1o repring, In
part or toto, the “Road Less Traveled” lead amicle, the “A
Special Project” shont subject, or the “3rd Season Campaign”
subscriber supplement in this issue. A credit line to “Pipe-
line" would be apprecisted, but is pof required. Let your
readers know that now is the time to take pen in hand, if we
are to assure ourselves of @ third season of Beauty and the
Beast episodes. 12
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